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One point with two 
linked strands of 
explanation. 
Connectives are key.

Therefore
As a result
Leading to
Because



They will be able to tailor products to meet customer needs. 
Therefore, the products are more desirable, leading to 
increased sales.

43 words

21 words – Half the words, half the time, same marks!



One point with one 
strand of 
explanation. 

Context is key and 
must be in both 
sections of the 
answer.







• Always worth 6 marks
• Last question on section A on both papers
• You need:
• 2 points with three strands of explanation per point.
• Connectives are key.

• Therefore
• As a result
• Leading to
• Because

Note – 5 linked strands of explanation are required across the two points to get top 
marks.
If the questions asks about the benefit, only discuss the benefit no balance is 
required.







• Always worth 6 marks
• Two of these on each paper – always in section B – context is key
• You need:
• 2 points with three strands of explanation per point.
• Connectives are key.

• Therefore
• As a result
• Leading to
• Because

Note – 5 linked strands of explanation are required across the two points to get top 
marks for analysis. Context has to be in all aspects of the answer to gain full marks
If the questions asks about the benefit, only discuss the benefit no balance is 
required.

Three marks for 
analysis and three 
marks for context







• Always worth 9 marks
• Two of these on each paper – one in section B and one in section C–

context is key
• You need:
• 2 points with three strands of explanation per point.
• Connectives are key.

• Therefore
• As a result
• Leading to
• Because

• Evaluation – It depends on, the most important reason
Note – 5 linked strands of explanation are required across the two points to 
get top marks for analysis. Context has to be in all aspects of the answer to 
gain full marks.

Three marks for analysis 
Three marks for context
Three marks for evaluation



The structure
• Select one option and say which you are picking in sentence 

one.
• Paragraph one – One point with three strands of 

explanation covering why your option is the best one 
(context in every point). 

• Paragraph two – ‘However’ – One reason it may not work 
with three strands of linked explanation (context in every 
paragraph)

• Paragraph 3 – ‘In conclusion’ The most important reason 
this is the best option is…. However it depends on….



Zoella Beauty is considering two options to develop the marketing mix of its beauty 
product line: 
Option 1: Increase promotion of the brand. 
Option 2: Reduce prices to compete with rival products. 
(d) Justify which one of these two options Zoella Beauty should choose. 

• Zoella Beauty should choose option 1. (P) I think that increasing the level of promotion will be 
most effective given that the type of market segment for Zoella’s products is mainly younger 
girls/teenagers and those interested in fashion (explanation strand 1). These segments are likely 
to use social media and websites such as YouTube, where Zoella Beauty operate (explanation 
strand 2). As a result of this, promotion of products, such as perfume and lipsticks, on these 
platforms will be widely seen by the target audience (explanation strand 3). This is likely to lead to 
increased sales, especially as promotion using social media will probably be shared and seen by 
even more teenage girls (explanation strand 4). For Zoella Beauty this will lead to higher revenue 
and potentially higher profit margins (explanation strand 5). 

• However, a problem with promotion is that rivals will be doing the same. Lush and Boots both 
target teenagers with their own promotion of beauty products, so there is a risk for Zoella in that 
it needs to stand out. This means that if its promotion does not help it to stand out, then the 
costs of the promotion might not be covered by higher sales of its products such as perfume. As a 
result of this profits may fall. 

• Option 1 is better because of the type of customers. Young, fashion-conscious girls will want to 
have the latest thing, irrespective of the price. As promotion using social media is likely to be less 
costly than other methods, the impact on Zoella Beauty will be greater than reducing price. 





• Always worth 12 marks
• Last question on the paper
• You need:
• Definition to start
• Paragraph 1 – Positive point with 3 linked strands of explanation
• Paragraph 2 – Negative point/limitation with 3 linked strands of 

explanation
• Paragraph 3 – Evaluation – It depends on, the most important reason 

is, an alternative could be…
Note – 5 linked strands of explanation are required across the two 
points to get top marks for analysis. Context has to be in all aspects of 
the answer to gain full marks

Three marks for understanding
Three marks for analysis Three 
marks for context
Three marks for evaluation



Using your knowledge of business, evaluate the importance of function within GoPro’s design mix. 
The Design Mix includes function, cost and aesthetics. Go Pro’s helmet and drone based cameras are very high-quality since they 
are both waterproof and shock proof. This is to be expected after ‘very large amounts of capital had been invested in the 
products’ (Extract Paragraph 3). This would suggest that the ‘function’ element of the design mix is important in the action 
camera market that GoPro operate in. 

The ‘function’ element of the design mix is critical to the success of the GoPro camera range (P). This is because the ability for the 
consumer to record their successes whilst undertaking a range of extreme sports such as base-jumping will be highly important 
since it is unlikely that the consumer will do that particular trick or activity again in precisely the same way ever again 
(explanation strand 1). Therefore, the consumer needs to rely on a camera and its image stabilisation software to capture the 
activity precisely so that the end user can show the video to friends and family or post the video on YouTube (explanation strand 
2). Therefore, the ability of the camera to operate or function well in an extreme sports environment is the primary USP of the 
camera (explanation strand 3). This USP allows GoPro to differentiate its cameras from cheaper competitors such as Xiaomi 
(explanation strand 4). As a result, GoPro can now charge a premium for its technology-based products (explanation strand 5). 

However, with new competitors such as Xiaomi entering the market, the market is becoming more competitive. These new 
competitors are able to produce similar cameras to that of GoPro at a much lower price. This has caused GoPro to lose market 
share and profitability causing the share price to fall to $8.54. Therefore, perhaps the critical element within the design mix is 
changing and now ‘cost’ is becoming a much more important factor relative to ‘function’. With lower average total costs a camera
manufacturer can charge lower prices and if the ‘function’ element of the design mix is reasonably comparable, the consumer 
will enjoy better value for money. Therefore, GoPro should not make as many sales as the market becomes less niche and starts
to attract the occasional sports enthusiast in a broader market. 

To conclude, the degree to which ‘function’ is important in the design mix ultimately depends on the way the market for lifestyle 
cameras is changing. If the market widens into more of a mass market with occasional users of action cameras purchasing, 
consumers will become more heavily focused on price. Therefore, ‘cost’ should become a much more important element within 
the design mix. This will be reinforced if lower-priced competitors such as Xiaomi continue to enter the market. As long as these 
new competitors have a product which is reasonably comparable to that of GoPro in terms of quality, but at a much lower price, 
GoPro will be forced to increasingly focus on ‘cost’ and ‘function’ will decline in importance. 



Summary

• Calculations – 2 decimal places, final answer on the line, no formula 
needed

• Outline – one point, one strand of explanation all in context

• Explain – One point with two strands of explanation – use connectives

• Discuss – Two point with three strands of explanation per point – no 
context – no balance

• Analyse – Two points with three strands of explanation per point in context

• Justify – Pick an option – One point in favour with three linked strands. One 
point against the same option with three linked strands, conclusion

• Evaluate – Same as justify! Definition at start…More detailed conclusion


